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A collaboration among regional and local water 
pollution prevention agencies in the greater San 
Francisco Bay Area.  We are now in over 240 stores 
in over 19 counties  



Raise awareness of the connection between pesticide use 
and water quality 

Provide information to the public at the point-of-purchase 
about Integrated Pest Management techniques and less-
toxic alternatives. 



Public Outreach Events 
Participate in and/or host events such as fairs, 
shows, workshops to reach a broad spectrum of 
the community with both general and specific 
stormwater runoff pollution prevention 
messages. 

Public Outreach to PCOs & 
Residents 
Conduct outreach to consumers at point of 
purchase including participation in the Our 
Water Our World Program.  Outreach to 
residents who use or contract for structural or 
landscape pest control. 



•  A complete re-labeling each year when stores receive new 
products 

•  Add labels for new products, re-located products, worn labels 

•  Update and revise list of less-toxic products 





Re-filling racks on a continuing basis 





There is a general pocket guide as well as versions tailored to 
OSH and Home Depot Stores. 



In response to store requests, we developed handouts, 
trainings, and outreach materials to promote all the basic 
OWOW information through the lens of  “being water-
wise.” 



Stores are provided with seasonal pest information to:  
•    Target specific pests 
•    Avoid broad-spectrum pesticides 
• Keep pesticides from being applied when they are not 
effective 



Dormant Spraying Fall/Winter Garden Checklist 



•  Trainings include identifying pests, 
less-toxic products, how products work, 
water quality issues and tips for 
working with customers 

•  Often tailored to the seasonal and 
invasive pests  

•  Staff are continually trained in-aisle 
during each visit 

•  During the 2016 – 2017 fiscal year, we 
completed 124 formal store trainings 
with1017 employees trained.  A 16% 
increase over last year. 



•  Work with staff to answer 
questions and introduce new 
products 

•  Work with customers in-aisle 
to help with product choices 
during outreach and store 
visits 

•  Provide on-going 
information about invasive 
pests 



•  Tablings and classes in 
stores to promote the 
OWOW program and less-
toxic products 

•  During the 2016 – 2017 
fiscal year we provided 107 
tablings and store special 
events, reaching over 6,577 
customers. A 30% increase 
over last year. 



We continue to work with stores to design and 
label end caps that reflect seasonal pests and 
diseases and new product lines. 



•  Work to coordinate outreach 
dates  

•  Partner with OWOW  
message  

•  Promote program 
throughout season  

•  Create relationships with 
store staff  



•  Work to support all less toxic 
products  

•  Create team atmosphere  

•  Highlight teamwork to 
management 



Information on mosquito and vector 
control services  Fight the Bite handouts in racks 







•  Work with coordinator to 
receive & ship materials  

•  Shipped and distributed over 
15,000 bookmarks and  
fliers  

•  Provided ongoing education 
to ensure Inspect, Detect, 
Report message. 



Information in Citrus Tree Area  Information in Citrus Section   



Information posted  near register   Information in Citrus Fertilizer Section  



Working with Buyers, Manufacturers, and 
Distributors  at Trade Shows 

     Nor-Cal Trade Show Central Garden Trade Show 



Working with Buyers and Distributors  at 
Trade Shows 

L&L Trade Show 
Mike Fusion, VP L&L and  
Traci, OSH VP Merchandising 



Trade Show Presentations to Spread 
Message  

Diagnosing Plant Problems 
Increasing Sales of Less-Toxic Products 



•  Work with Manufacturer to 
get Sluggo re-listed 

•  Work with retailer to show 
value of product.  

•  Work with employees to 
move through channels to 
voice need.  

•  Work with public to move 
through channels to voice 
need. 

•  Successfully re-listed June 
2017. 



•  Anticipated the problems to avoid 
unnecessary pesticide applications 

•  Worked with Mosquito and Vector 
Control Departments & CPDPP  

•  Modified all training of employees on 
the invasive pests  

•  Trained employees on services 
offered by Mosquito and Vector 
Departments & Agriculture 
Departments 

•  Worked to highlight role of employees 
•  Worked to make public aware of 

invasives and proper channels for 
reporting 

•  When applicable highlighted less toxic 
actions.  


